< CO-Creation >



is a professional social network

intended to connect construction professionals
through their business activities.



IS the first Ad-supported
enterprise Saa$ for construction industry



gettingtoknow



construction
Industry

USD 8 trillion worth in 2011
expand average 5.2% per year

11.0% 13.2%

of world GDP of world GDP
(2010) (2020)

559% will come from
emerging countries



construction
business

2 nd highest failure rate

of any business
average 8 employees
91% had less than 20 employees

>1,000,000

construction firms in Asia

> 80% are SMEs



theproblems

contractors
lack of management tools

project owners
looking for trustworthy contractor

suppliers
ineffective online marketing



Ourso I UtiO NS » construction firms

time-cost-quality
management tools

1,400 construction firms
registered




OurSOIUtiOnS P project owners

get the right

contractor
In our community with
profiles & suggestion




OurSOIUtiOnS P suppliers

right target
Specific for Construction Businesses
User Profile, Geographic and Role Targeting

right time
Advertise while they are working,
Contextual Ad relevant to Construction

measurable marketing

Ad Performance Tracking



businessmodel

rFREE

ad-supported model



factsheet

USD 300 mil

active project amount

>200% growth

in transaction amount

average

3 hrs/week

usage time






testimonials
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http://app.builk.com/jakapongkoasrank101
http://app.builk.com/thepwonghouse
http://app.builk.com/mdkk
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cocreation



contractors

professionals

suppliers

owners




cocreation















cocreation



cocreation



waylogo



growthplan

B2B
relationship
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thankyou



backupsdlides



construction industry ecosystem

Project Financing Construction Software E-auction ISO / Other Standards

Contractors Construction Mat. Equipment Rental

Retail
Architectural / Project Consultants /

Engineering Designers Construction Mgmt. Building Inspectors Subcontractors

CATERPILLAR° KOBELCO

Construction Materials Construction Equipments Construction Tools

Heavy / Civil Construction Building Construction Industrial Construction Housing

Government Spending Private Sector Spending Residential



values:advertisers

right target
Specific for Construction Businesses
User Profile, Geographic and Role Targeting

right time
Advertise while they are working,
Contextual Ad relevant to Construction Industry

measurable marketing

Ad Performance Tracking



marketresearch on builk

patai@builk.com / Confidential - Do not distribute



customeroverview

premium sponsorship
USD 10,000+ per year

logo on remarkable position

5 sidebanner ads + 1 builkup
special features for brand
offline activities

weekly ad performance report
quarterly market research

“Builk supports TATA TISCON brand launching very well and direct
to targeted audiences while adding new values and marketing
sidebanner / builkup knowledge to Tata Steel (Thailand)”

USD 100+ per month
Anothai Tullayapakron

campaign by CPC / CPM / flat rate Brand & Channel Mgmt Manager Tata Steel (Thailand) PLC
weekly ad performance report

patai@builk.com / Confidential - Do not distribute



	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33

