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Bangkok Hospital Phukethttp://www.asiamarketresearch.com/news/000305.htm 
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Phuket Medical Tourism
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Bangkok Hospital Phuket

Phuket
-Island province in the south of Thailand 
-Size about Singapore 

-350,000 population.
- in 2007, 5.5 mil. Tourist visit Phuket 
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Tourist Revenue (Mil. Baht)
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Average Expense (baht/person/day)

0.00

500.00

1,000.00

1,500.00

2,000.00

2,500.00

3,000.00

3,500.00

4,000.00

4,500.00

5,000.00

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Year

B
ah

t

Thai
Foreigners
Linear (Thai)
Linear (Foreigners)

Data from Tourism Authority of Thailand

Friday, September 24, 2010



• Phuket Medical Tourism

• Creative Service = Value Creation

• Value =?

• Physical Value

• Process Value

• People Value
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Bangkok Hospital Phuket

Post Operative 
Preferred Hotel
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Bangkok Hospital Phuket

Post Operative Preferred Hotel criteria
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Bangkok Hospital Phuket

Post Operative Preferred Hotel criteria 2
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New Look experience !!!!!
Friday, September 24, 2010



Group Surgery
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People Value
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Bangkok Hospital Phuket

Implementing the Tourism 
Marketing Mix

• Product -> simple treatments,   specific treatments
• Price -> lower price than private hospital in Sweden + high  
                 promotion strategy    rapid-penetration strategy
• Place ->  Agents, websites, tour operators
• Promotion -> Fam trips, internet, word of mouth, brochure 
• People -> correspondent with the doctor, professional &  
                   qualify personnel + Thai hospitality 
• Process -> joining  + interaction  + detaching 
• Physical Evidences -> High technology equipment+ good  
                                      physical appearances
• Partnership -> Agents, tour operators, other cooperators
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Our Product and Services @ Bangkok Hospital Phuket
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Trend of Patients in 2004-2008
(Australian)
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Service Innovation or Creative Service

Value Creation

Physical Value

Process Value

People Value
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• http://www1.american.edu/ted/kiwi.htm
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Kiwi Fruit
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Kiwi Fruit
• New Zealand Kiwifruit Marketing Board(NZKMB) is considering 

the idea of year- round marketing kiwifruit under the "Zespri". 
The idea is to control sales channels and to run 12 month promotional 
programs. To supply Kiwifruit throughout the year, NZ in the Southern 
Hemisphere is expanding a cultivation contract with Korea, U.S. 
Japan, and Italy which are in Northern hemisphere. Last year, Zespri 
has already made contract with Korea growers, Zespri Gold from 
Korea will come on the market from 2005.

Friday, September 24, 2010



Friday, September 24, 2010



How about Thai Fruit?
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Bangkok Hospital Phuket

Thank 
you for 
your 

attention

E mail: kongkiat@bgh.co.th
http://www.phukethospital.com
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